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INDIE YORK

York is open for business!
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INDIE YORK

Inspiration for York Independent
Business Association (YIBA)

e Indie York is trading name

e To work together across the city

e Market independents for residents and visitors
e Direct people to independent businesses

e Have a collective voice.
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INDIE YORK

Join Indie York

You must have a business address within York
Ring Road

You must have a recognised trading point/base
where the public can visit (not a virtual address)

Your business must conform to City of York
Trading standards

You must have no more than 4 branches
You must not be part of a large chain of shops
Your business must be bona fide

Your business must display its work in a gallery/
public venue at least once per year

Your business must meet the standards required
of the YIBA membership panel.
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Member’s pages
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Cross of York takes great pride in helping you tn your search for excellent “Rodinsons bs a relaxod and friendly place for people to meet and ehat with
ity fish at an affordable price.” great food and coffee
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Retail@ 06!
FoodP 690
ServicesP 500
Barsk 23!
Galleries® 120

Hotel@BandBP oli
Health/Beautyl 6l
Totallz 2700




Unigue Sessions
The chart below shows the trend of unigue sessions per month = this is a consistent increase month-

on-month with 1,342 last month. We saw 7,621 page views last month, which is increasing maonth-
an-month in line with the unigue sessions. This indicates broader reach as we progress.
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User Acquisition
Looking at the last 3 months as an indicative “recent” window, 68.83% of traffic comes from organic
searches Google - this is a good level of traffic to receive from users actively looking for the content,

rather than referred from sodal media channels etc

User Locations
The image below shows hotspots within the UK. York and it's surreunding region represent the main

source of traffic, followed by London.
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Other Stats
Pages per visit remains consistent at around 3.44, with the bounce remaining overall consistent at
56 B2,

Top Referrers [over the last 2 years)
HorkMix 208

e.g. http:/fwww yorkmid.com/business/yvorks-brilliant-indie-businesses-put-map)

Visit York 150
e.g. https:/fwwner visityork.orgfshopping/independent

York Press 101
e.g. hittps:/fwweryorkpress.co.ukfnews/ 15071726, Calling_all_independent_traders_in_York___/

The Guardian &8
e.g. https:/fwew. theguardian.com/travel /2017 fjul/ 12 /york-walk-around-ancient-walls-minster-
railway-station

Minster FM 24
e.g. https: /v minsterfm.com/news/local /25946 18/indie-york-expands,

Top Member Views {just for fun)

Top 10 Member Views
Page Title Page Views
Winner Winner | Indie Yook 540
Monk Bar Chocolatiers | indie York 748
Gulp and Graze | Indie York Iy
The Pig and Pastry | Indse York 660
Kiosk Progects | Imdie Yiork 552
According to MoGes | Indie York od1
Duttons for Buttons | Indie York 537
The Habit | Indse Yark 487
Expressians (Vintage clething) | Indie York 488

The Inkewell | Indié Yark 444



Page summary Last 28 days *

Results from 29 October 2018-25 November 2018

Note: Does not include today's data. Insights activity is reported in the Pacific time zone. Ads activity is reported in

the time zone of your ad account.

Actions on Page i

28 October — 24 November

1

Total actions on Page v50%

Page Likes i

28 October — 24 November

104

Page likes 4 478%
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Post engagements i

28 October - 24 November

5,029

Post engagement & 146%
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Page Views i

28 October - 24 November

356

Total Page views & 300%
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Reach i

28 October — 24 November

9,128

People reached a 447%
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Videos i

28 October - 24 November

1,959

Total video views & 386%
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Export Data {

B Organic [ Paid

Page previews i
28 October - 24 November

39

Page previews 4179%
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Recommendations i
28 October — 24 November

hahy

We have insufficient data to show for
the selected time period.

Page followers i
28 October - 24 November

103

Page followers & 506%
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HM Treasury

Budget 2018
Our Plan for the High Street

Future High Streets Fund. (in addition to £900 million Commercial Rate relief.)

6. The £675 million fund will invest in improvements to town centre infrastructure. The
Ministry of Housing, Communities and Local Government (MHCLG) will publish further details on how
the fund will work.

High Streets Taskforce
9. The Future High Streets Fund will support the establishment of a new High Streets taskforce. This

will provide hands-on support to local areas to develop innovative strategies to help high streets
evolve, connect local areas to relevant experts and share best practice.

Strengthening community assets
10. The fund will also support the regeneration of heritage high streets, helping Historic England
restore the historic buildings that make our high streets special and destinations that people want

to visit.

Bids of £25m by Local Authorities
for key centres.



